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FELIX Magazine is a luxury lifestyle magazine currently serving 
Chicago, New York and Los Angeles. The pages of this glossy 
publication cover the latest trends in fashion, fine dining, nightlife, arts 
and culture.  Featuring provocative profiles of tastemakers, ultra luxe 
fashion profiles, restaurants and the season’s must-have accessories 
from the world’s top writers and stylists.   

This quarterly publication reaches some of the most elite influential, 
engaged and discriminating readers. The mission of Felix Magazine is 
to provide sophisticated editorial content that is thoroughly 
stimulating, to highlight news and trends in education and provide a 
resource for those seeking to live a more charitable life, and lastly to 
provide outlets and opportunities for advertisers and consumers. 

 

 

 

http://apareciofoundation.org/


Health & Beauty, Weddings, Spring Fashion, Home Design 
 

Travel & Leisure, Food & Wine, Men's Fashion 

 

Fall Fashion, The Best of Luxe, Iconic Gems, Real Estate 

 

Holiday Gift Guide, Arts & Culture, Social Diaryincome of $132,000 

 





FELIX Magazine provides access to a niche audience of arbiters 
recognized for influencing general market trends, disposable income, a 

desire for luxury and a keen support of philanthropic causes that 
demonstrate meaningful impact on important social issues.

FELIX Magazine we tailor innovative and creative strategies that 
enhance our clients’ public image, while using a range of integrated 
marketing services and results-oriented campaigns that align with the 
needs, goals and expectations of our clients.

FELIX Magazine delivers innovative and creative special events to tell 
our client’s brand story; positioning them within key demographics 
designed to increase awareness, media coverage and sales that keep our 
clients top-of-mind. 

FELIX Magazine special events include brand launches, store openings, 
creative design and consultation, logistics, guest invitations, media 
events, philanthropy, lifestyle and fashion events.

FELIX Magazine and FelixMag.Co are the marketing names of The 
Aparecio Foundation, NFP (“TAF”).  All net proceeds from Luxe Media 
brands benefit the Aparecio Foundation and girl’s education. LUXE 
MEDIA, LLC, is a wholly owned subsidiary of the Aparecio Foundation 
NFP.  All ads are tax-deductable. 



Luxury brands need to reach their target markets through stories. These could be centered on the designer, the 

brand, a worthy cause in which the brand is involved, etc. The key to digital luxury marketing is fulfilling the 

experience. Many luxury consumers purchase luxury goods for the experience it provides. 

 





 
FELIX Magazine is available for subscription and on online worldwide. 
 

Quarterly 
 

2012 
 

Female………………………………………….………..  60% 
Male…………………………………………….…….….  40% 
Average Age………………………………………..…….  36 
College Grads…………………………………….…...….  75% 
Post grad degree ………………………………….…..….  31% 
Own their own home ……………………….…….….….  72% 
Married/partnered ………………………….…….…..….  49% 
 

HHI…………………………………………...... $250,000 
Average Net Worth…………………..…………. $1,500,000 
Average Investment Portfolio……….…….……. $700,000 

 

 



 



*Materials deadline is the First of the month prior to the Date of Issue. With page one as the left hand page and page two as the right 

hand page. 

Please keep all printers’ marks outside of the bleed area. 

We only accept advertisements in PDF format (.pdf). 



Spread ads must be submitted as a 2-page PDF. 

A SWOP-certified proof should be submitted for any color-sensitive ads. We cannot guarantee SWOP standard color matching with a 
non-contract grade proof. If a proof is not supplied, we cannot assume liability for omissions, misprints, or font defaults. If you have 
any questions, please call us for specifications prior to submitting your file. 

Our design and production department will be happy to create your ad for you. Please contact your account coordinator or sales 
representative for details on our design services. 
 

 


